














Style guide

The style guide is a guideline for the
desired look and feel of our branding. Is
important to keep the designs as open
and clean as possible not using
anything that can be accomplished with

clear space and special attention to a
good spatial organization of the
elements. But it shouldn’t be a restriction
to creativity and other styles may be used
on specific cases.

Lorem ipsum dolor sit amet, consectetur
adipisicing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis
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Avoid visual clutter

Lorem ipsum dolor sit amet, consecte-
tur adipisicing elit, sed do eiusmod
tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim
veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea
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Styles to avoid (or at least think twice before using them)
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